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The new GF Code of 
Conduct – a personal 
statement from  
Chairman and CEO

Dear colleagues

We are very pleased to present you GF’s new Code of 
Conduct.	 It	reflects	not	only	our	rapidly	changing	business	
environment, but also the transformation that our company 
is undergoing to become an innovation and sustainability 
leader.

What is unchanged, now and in future, is how trust in GF, 
in our people around the world and in the way our global 
business activities are conducted, is a prerequisite for our 
success and growth. Sustainable and long-term value can 
be generated only if our conduct is legally and ethically 
impeccable. Customers, employees, shareholders and 
other stake-holders with direct or indirect contact with 
GF must be able to trust that we are guided by ethical and 
moral standards in all our activities. We are committed to 
uncompromising compliance with all applicable laws and 
regulations, to sustainable development, and to respect and  

 
 
responsibility towards employees, business partners, the 
environment and the community.

The Code of Conduct governs the rights and duties of all GF 
employees and the principles we follow in our daily work. It 
is the compass that helps us in challenging situations, and 
allows us to make the right choices - especially in times of 
change. Each GF employee is obliged to familiarize itself 
with the Code of Conduct and to comply with it. By acting ac-
cording to these principles, we jointly secure the reputation, 
credibility and integrity of our company and thus also its 
long-term, sustainable business success. 

We thank all of you for your valuable cooperation in living 
and upholding the values and integrity of GF.

Yves Serra
Chairman of the  
Board of Directors

Andreas Müller
CEO
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The GF Code of Conduct

Chapter 1

a.  Hierarchy

The GF Code of Conduct is at the forefront of all policies 
and procedures, but it is not the only set of guidelines in the 
Corporation issued by the Board of Directors, the Executive 
Committee and the individual Divisions. Regulatory compli-
ance naturally does not release us from the responsibility of 
being aware of and observing the relevant local laws. 

“We” or “Us” shall mean you, the recipient or addressee of 
the Code of Conduct, and GF together.

b.   To whom does the  
GF Code of Conduct apply?

The GF Code of Conduct applies to all employees working 
full-time or part-time for GF companies worldwide, to the 
members of the Board of Directors and to the Corporation’s 
management where GF owns more than 50% or has the in-
dustrial lead in that company.

Every employee will receive either a digital or a printed copy 
and need to sign a declaration of consent.

Temporary agencies are obliged to accept the GF Code of 
Conduct and undertake that those persons who work tem-
porarily for a GF company comply therewith.

The Code for Business Partners applies to GF’s independent 
contractors, consultants, suppliers and other third party 
business partners who do business with GF.
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Our Vision, Purpose  
and Values

Chapter 2

GF is a sustainable and innovative 
leader providing superior customer 
value. GF’s vision, purpose and  
values embody the philosophy and 
spirit of GF in our daily work for the 
benefit of the Corporation, GF cus-
tomers, employees, business part-
ners, shareholders and bondholders. 
GF’s purpose motivates us to give  
our best every day: 

Becoming better every day –  
since 1802.

Caring is about being part of a team

We can only win as a team. GF’s caring culture is key to cre-
ating a supportive, trustful and collaborative environment - 
bringing people together, encouraging constructive discus-
sions and thus enabling high performing teams.
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Learning is about having an  
open mind

In a fast-changing world, we have to be open to new ideas, 
concepts and methods.

We have to have the courage to embark on new paths. We 
have to give up on silo thinking and learn from and partner 
with the best. It is ok to make mistakes, if we learn quickly 
and share the lesson learned. We foster a proactive behav-
ior to explore and learn.

GF’s past success is no guarantee. An open mind, however, 
is a prerequisite for future success.

Performance is about speed  
and excellence

The world is changing quickly. And constantly. GF’s vision is 
not just to keep up with an ever-evolving landscape, but to 
shape the future and lead in its markets.

Whatever we do, we have to play in the top league. It is not 
only about results, but also about how we get there and how 
soon. Thus, focus is key.

We show drive and ownership, and play to full potential –  
on all levels.
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Rights and responsibilities 
of employees

Chapter 3

a.  Principles

GF is committed to equal opportunity, respect, trust and 
achievement.	 It	offers	its	employees	a	challenging,	engag-
ing and attractive work environment. GF encourages its em-
ployees	to	fulfill	their	potential	by	setting	ambitious	targets.	
Every employee at GF has a right to an individual perfor-
mance review.

We foster a culture in which people can develop their tal-
ents and ideas and are inspired to aim high. We expect our 
managers to display leadership, determination, responsibil-
ity, courage to try new things and behavior as a role model. 
GF supports the development of employees, sets ambitious 
goals, and rewards good performance.

GF encourages every employee to act responsibly and to 
work in a team.

GF requires that all applicable rules on working hours, occu-
pational health and safety (including statutory or collective 
bargaining agreements, if applicable) are complied with in 
all locations where GF operates. GF provides fair and equal 
wages for equivalent work and respects the right of employ-
ees to join employee representative bodies. The freedom of 
employees to organize themselves in unions or associa-
tions, or to enter into collective bargaining agreements is 
respected without any restrictions or consequences. GF ap-
plies the principles of the 1958 Discrimination (Employment 
and Occupation) Convention from the International Labor 
Organization (ILO).

As the GF Code of Conduct cannot anticipate every possible 
situation, wherever necessary, employees are encouraged 
to make a judgment call based on the best of their knowl-
edge and belief and to always act ethically and in accor-
dance with the applicable laws.

b.  Respecting of human rights

GF believes human rights to be the fundamental rights, free-
doms and standards of which every human being is entitled.

Mutual respect is the basis for a work environment char-
acterized by appreciation and personal integrity. We are 
committed to respecting human dignity and human rights 
and to protecting the personality of every individual in the 
workplace and wherever we do business.

We do not tolerate forced labor, child labor, or corporal 
punishment either at GF or at GF’s suppliers, customers or 
business partners. As such, we are committed to preventing 
human	trafficking,	debt	bonded,	indentured,	and	slave	labor	
from GF’s operations and GF’s supply chain. GF prohibits the 
employment of anyone under the age of 15 in any position, 
and persons under the age of 18 are not allowed to perform 
hazardous work.

Any type of discrimination based on age, gender identity or 
gender expression, race, skin color national origin, ethnici-
ty,	religion,	disability,	sexual	orientation,	political	affiliation,	
familial status, social background or any other personal 
attribute protected under applicable laws, is prohibited. GF 
supports diversity and inclusive work environment in all as-
pects of its business.

We respect and protect the personal  
integrity and freedom of will of every-
one with whom we deal.“ ”
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GF strives to remove barriers and to create a work environ-
ment that enables people with disabilities or special needs 
to make a positive contribution to the success of the compa-
ny in accordance with their strengths and abilities.

GF does not tolerate sexual harassment. Sexual harass-
ment includes, but is not limited to, unwelcome advances 
and touching, suggestive jokes and other sexually-motivat-
ed use of language, the unwanted showing or public exhibi-
tion of pornographic images as well as demanding sexual 
favors by exerting pressure or making promises.

GF does not accept any other forms of harassment, threats, 
intimidation or bullying. Colleagues must not be ridiculed or 
excluded.

c.   Use of drugs and alcohol  
in the workplace

Drugs and alcohol may impair the ability to take decisions 
and increase the risk of accidents at the workplace. The use 
of drugs, medications (whether prescribed or not), or other 
substances is therefore strictly prohibited at the workplace 
and during working hours if they cause intoxication or im-
pairing consciousness, even if these drugs, medications or 
substances can be purchased legally in the area in which 
the workplace is located. Alcohol may not be consumed 
during working hours. You shall begin your working day and 
resume your work after a break free from any intoxication 
or impaired consciousness.

Smoking is generally not permitted on any GF premises. 
However, GF Companies may designate smoking areas in-
side or outside a building.

Q
I had a formal business lunch and drank one 
glass of white wine, two glasses of red wine and 
a	whisky.	Can	I	go	to	the	office	afterwards?

A

No, excessive drinking may not only leave a bad 
impression on GF’s business partners, it also 
impairs you from working diligently afterwards 
as you are intoxicated. After consulting with 
your superior, you should either take holidays 
or compensation for the rest of the day.

Caution: Self-inflicted inability to work may 
lead to disciplinary sanctions.

Example 

You have indications that child labor  
is tolerated in GF’s supply chain.

What to do

Inform your supervisor and Corporate 
Compliance. If you wish to remain  
anonymous, use the GF Transparency Line.

Why this is important

The employment of persons under the  
age of 15 does not correspond to GF’s 
understanding of values and is therefore 
rejected as a matter of principle and 
without exception. If your indication 
proves to be true, this will have conse-
quences for the business relationship  
with this partner, up to the termination  
of the cooperation.

!

?

✱
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d.   Occupational safety and health  
at work

Safety at work is of paramount importance to GF. Our goal 
is to create an accident-free workplace, as every accident 
is one too many. All employees are encouraged to identify 
any potential risks at their personal workstation and either 
eliminate the risk or report the issue to the relevant man-
ager.

The health and well-being of every employee is very import-
ant for GF. GF is committed to support employees’ health 
and encourages them to lead a healthy lifestyle.

All employees, contractors and suppliers are obliged to 
comply with the safety regulations at GF sites, as described 
in the GF “Standards for Occupational Health and Safety” 
document, as amended from time to time. These rules set 
the high standard GF wants to have at all its sites, notwith-
standing any less stringent rules in a country. It is the re-
sponsibility of every GF Company to ensure that the appli-
cable	local	legal	requirements	are	identified	and	met	should	
they exceed GF’s standards. It is also left to the discretion of 
each GF Company to adopt more stringent regulations.

Safety first! We avoid unsafe situations 
at our workplace.“ ”

Example

You are to set up a machine at a custom-
er’s site. The overhead crane required  
for this is not available, contrary to the 
agreement made with the customer. 
Instead, the customer wants to use a 
forklift to move the machine into position 
and hold it until it is fully assembled.

What to do 

You do not start work but contact your 
supervisor.

!

?

Why this is important 

When using a forklift, the risk of acci-
dents is much higher than with an 
overhead crane (the forklift can lose 
balance or move unintentionally, the 
crane cannot). Whether and under which 
conditions it is nevertheless possible to 
work with the forklift provided by the 
customer and whether this complies with 
all local safety regulations and the GF 
occupational health and safety guidelines 
must	therefore	be	carefully	clarified	in	
advance with the involvement of the 
experts at GF.

✱
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e.  Working hours and holidays

GF complies with the legal maximum working hours and 
supports employees in striving for a balance between work 
and leisure.

GF	provides	holidays	or	paid	time	off	to	enable	employees	
to rest in line with the applicable laws and regulations. The 
line managers must ensure that the employees, as far as 
possible,	 actually	 take	 the	 vacations	 or	 paid	 time	 off	 they	
are entitled to.

Q
What shall I do if one of my team members  
does not want to take holidays because there is 
allegedly too much work?

A

A balance between work and leisure is very im-
portant.	 If	 holidays	 or	 paid	 time	 off	 cannot	 be	
taken due to a special situation, it is the sole re-
sponsibility of the line manager to ensure that 
holidays are taken afterwards.
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Principles of our  
business activities

Chapter 4

a.   Compliance with laws and  
GF policies

We follow all applicable laws and regulations as well as 
all GF policies. The GF Companies are free to issue more 
stringent internal regulations within the framework of the 
applicable laws, and GF policies. Employees are required to 
comply with these stricter regulations.

b.  Corporate governance

Good corporate governance lays the foundation for the 
way GF is conducting its business day to day. GF is built on 
respect for the communities we are a part of, and for the 
people that make our operations successful. GF maintains 
a continuous dialogue with its internal and external stake-
holders, enabling key issues to be proactively recognized 
and addressed.

GF is an organization representing a wide range of busi-
nesses and cultures. As one corporation, it prides itself on 
its reputation, and we seek to foster a respectful, engaging, 
and motivating working environment.

GF strongly supports equal opportunity and seeks to have 
a diversity related to countries, background and cultures as 
well as a balanced number of genders in the Management, 
Executive Committee and Board of Directors.

GF’s corporate governance principles are based on the 
Swiss Code of Best Practice for Corporate Governance.

Example

A customer based outside the EU wants 
to purchase a GF product for use within 
the	EU.	The	customer’s	specifications	
comply with its domestic requirements 
but not with the requirements of the 
relevant EU directives.

What to do 

You point out the deviation to the custom-
er	and	do	not	confirm	the	transaction.	 
You rather inform your superior immedi-
ately and wait for his/her decision on  
how to proceed.

!

?

Why this is important 

What is placed on the market in a country 
must comply with the legal regulations 
there. An agreement between customer 
and supplier cannot override mandatory 
legal requirements.

✱
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c.  Sustainability

We see it as our responsibility to operate GF’s business in 
a way that creates a positive impact along GF’s entire val-
ue chain. GF actively supports the ten principles of the UN 
Global Compact and is committed to continuous progress in 
implementing them into GF’s operations.

We strive to achieve the highest levels of quality and create 
added value for customers while staying abreast of techno-
logical developments, innovating, and evolving in step with 
the times.

GF also continuously invests in upgrading its production and 
office	locations	to	make	them	more	efficient	and	reduce	any	
negative impact on the environment.

The decisions GF makes in designing solutions for its cus-
tomers have an immediate link to the upstream activities 
in GF’s supply chain, both on the social and environmental 
side. GF recognizes this and works toward increasing trans-
parency within its complex purchasing network, as well as 
working together with all business partners to ensure ad-
herence to GF standards and expectations.

GF complies with applicable environmental laws and reg-
ulations and is committed to consume natural resources 
carefully	 and	 efficiently.	 GF	makes	 every	 effort	 to	 ensure	
that its products do not contain any substances, miner-
als and components that come from questionable sourc-
es, high-risk areas, or from suppliers that produce under 
doubtful circumstances.

When developing its products and solutions, GF consid-
ers their environmental impact along the entire life cycle. 
Therefore, environmental considerations are integrated into 
business decisions starting with the R&D phase and along 
GF’s value chain.

We take responsibility for tomorrow  
today!“ ”

Do you have any questions regarding sustainability at GF?
Send your question to: sustainability@georgfischer.com

At GF we use the terms ESG and sus-
tainability as synonyms and we un-
derstand sustainability management 
as balancing the interest of econom-
ic, social and governance sphere. The 
Sustainability	 framework	 reflects	 our	
understanding and tackles challenges 
along GF’s value chain. Our vision and 
various policies and internal corporate 
instructions underpin the integration of 
sustainability into our daily business.

“

”

Sustainable
Flow Solutions

mailto:sustainability%40georgfischer.com?subject=Question%20regarding%20sustainability%20at%20GF
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d.  Acceptance of gifts and invitations

You are no permitted to accept gifts or invitations which 
may	result	in	creating	any	obligations	or	potential	conflicts	
of interest. Gifts not only include material gifts, but also paid 
travels,	hotel	stays	or	similar	benefits.	However,	the	accep-
tance of symbolic gifts and invitations during the normal 
course of business is permitted. The acceptance of larger 
gifts or invitations is prohibited if their value exceeds a val-
ue customary for the location in accordance with applicable 
legislation. GF companies may prescribe a lower value for 
their employees than is customary for the location.

If the acceptance of a gift exceeding this value is expected 
due to the traditions and customs of a country, and if such a 
gift cannot be refused for cultural reasons, the acceptance 
of the gift is allowed. As a general rule, such a gift must be 
made available to all employees. The giver of the gift is to be 
made aware of this rule.

The	acceptance	of	money	or	other	cash	benefits	from	third	
parties, such as loans, securities and commissions, is pro-
hibited for all employees.

If you are uncertain, please consult the anti-corruption 
guidelines available on GF’s intranet as well as on GF’s web-
site, or contact the Corporate Legal Department.

We make our decisions purely based on 
facts and avoid any impression of being 
impressionable.“ ”

Example
After	long	and	difficult	negotiations,	you	
have	successfully	closed	a	significant	
deal. The business partner generously 
invites you to an expensive restaurant.

What to do 
You make sure that GF is not in the 
process of initiating further business  
with this customer, inform your superior 
and – subject to his approval – accept  
the invite.

!

?

Why this is important 
At GF, we behave in a highly professional 
manner. We leave no doubt about our 
integrity. We make decisions purely on the 
basis of facts. If the invitation can no 
longer	and	foreseeably	not	yet	influence	
any of your decisions, you may accept the 
customer’s invitation subject to your  
fully informed superior’s prior approval.

✱
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e.  Corruption

GF prohibits all forms of corruption, such as bribery and 
the	 granting	 or	 acceptance	 of	 other	 benefits,	 regardless	
whether they are provided directly, through intermediaries 
or	to	private	persons	or	government	officials.	The	prohibi-
tion applies in particular to giving (active bribery, granting 
of favors) or accepting (passive bribery, receiving bribes) 
gifts for the purpose of gaining an illegal advantage.

Corruption	is	a	criminal	offence.	It	cannot	be	excluded	that	
an employee may also be prosecuted at his or her place of 
work, or in third party countries, even if the corruption took 
place	in	a	different	location.

You must be aware that corruption can also be hidden, for 
example, excessive commissions paid to agents or other 
intermediaries, donations to charitable institutions or fa-
vors granted to third parties associated with the individual 
receiving the advantage. In cases of doubt, the Corporate 
Legal Department should be contacted.

GF prohibits bribes, even if they are legal and common-
place in certain countries, which ensure that a legitimate 
service is provided or is provided more quickly (for ex-
ample, facilitation payments for faster customs clearance 
processing GF also does not pay any extortion or similar 
payments.

We	 do	 not	 offer	 nor	 do	 we	 accept	 
personal	 benefits,	 neither	 directly	 nor	
indirectly.“ ”

Example
Corruption does not always come along 
clumsily. For example, you will be told that 
a perfectly legal transaction will be much 
easier to achieve and execute if GF donates 
to a certain charitable institution.

What to do 
You neither agree nor refuse, nor do you 
hold out the prospect of something.  
Instead, inform your supervisor and 
Corporate Compliance without hesitation.  
If you wish to remain anonymous, use the 
GF Transparency Line.

!

?

Why this is important 
One	can	act	unlawfully	even	if	benefits	are	
not demanded for oneself but for third 
parties. Your involvement in this can be 
punishable by law, even if out of exclusively 
noble	motives.	It	can	be	difficult	to	distin-
guish between legal found raising and 
illegal corruption. Only the management of 
GF may make the decision.

✱
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f.  Donations

GF makes donations (voluntary contributions without con-
sideration) and sponsorships (contributions for a contrac-
tually agreed consideration) in order to positively shape its 
public image and to support the communities in which GF 
is present. Donations and sponsorships are only granted 
within the framework of a transparent approval process in 
accordance with the current internal regulations on GF.

GF grants monetary and in-kind donations for the following 
areas: Science and research, education, charitable purpos-
es, sports and culture.

Donations by a GF Company to political parties or for politi-
cal activities are generally prohibited. Any exceptions must 
be approved by the Executive Committee. Requests for such 
exceptions are to be addressed to the Corporate Secretary.

g.  Preventing money laundering

Money laundering is an important element of organized 
crime	and	 terrorist	financing.	Money	 laundering	means	 to	
invest illegally acquired money (e.g. from bribery, extortion, 
drug	trafficking,	arms	trafficking)	to	return	it	to	the	legal	fi-
nancial and economic cycle in order to be able to further 
use it inconspicuously. Even unintentional participation in 
money	laundering	is	a	criminal	offense.	Terrorist	financing	
is the use of funds to maintain terrorist organizations and 
infrastructures	or	to	carry	out	specific	terrorist	attacks.

We at GF therefore carefully verify the identity of any busi-
ness partner (such as suppliers, customers, agents, sales 
representatives, brokers, resellers, joint venture partners, 
consultants, distributors and any other business partners) 
in every business initiation and transaction, in particular 
every payment. We comply with all relevant record-keeping 
and accounting requirements and do not engage in any con-
duct that may violate domestic or foreign money laundering 
regulations. In particular, we do not ignore any suspicious 
signs of money laundering, e.g. when payment is requested:

 �  in cash, in installments or in foreign currency,
 � 	to	offshore	bank	accounts,
 �  to someone other than the contracting party, or
 �  for services that partially or fully deviate from  

what was contractually agreed.

If	 you	 suspect	 money	 laundering	 or	 terrorist	 financing,	
please stop the transaction immediately. Please also in-
form your supervisor as well as the Corporate Compliance 
Officer	(compliance@georgfischer.com) without delay. If, for 
whatever reason, you prefer to make your report in such 
a	way	that	neither	superiors	nor	colleagues	find	out	about	
it, please share your observation via the GF Transparency 
Line.

We only support what is fully in line 
with our values and contributes to a 
positive public perception of GF.“ ”

Example

A business partner based in country  
“A” asks for payment of an invoice to an 
account in country “B”, or for payment  
to an account that is not in his name.

What to do 

You do not transfer the money and 
immediately inform your supervisor  
and Corporate Compliance.

!

?

Why this is important 

Such payments risk GF aiding and 
abetting tax evasion and/or money 
laundering.

✱

mailto:compliance%40georgfischer.com?subject=Question%20regarding%20GF%20Code%20of%20Conduct
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h.   International trade restrictions 
and export controls

Governments and international bodies may impose tempo-
rary	trade	restrictions	and	boycotts	affecting	certain	prod-
ucts, which apply to countries or individuals. GF recognizes 
the decisions of the international community. GF operates 
its business activities solely in accordance with internation-
al regulations and does not export any goods or technolo-
gies	affected	by	trade	restrictions.

All products manufactured by GF are intended for peaceful 
use. In exceptional cases, individual products may be used 
for the production of materials for military purposes (so-
called dual-use goods). The relevant export control regula-
tions must be observed for such products. In cases of doubt, 
contact the regulatory agencies in the individual countries 
or the Corporate Legal Department.

Integrity and ethics characterize our 
business conduct.“ ”

Q
Can I send a GF product to a customer when  
the export control tool of GF indicates that there 
is a banned person residing at the customer’s 
address?

A

Please check whether there are several persons 
or companies at the same address and whether 
or	not	such	persons	or	companies	are	affiliated.	
In case of doubt, contact Corporate Compliance.
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i.  Fair competition

In accordance with its ethical principles, GF operates its 
business fairly and in line with national and international 
rules of competition.

All employees are required to comply with the internation-
al and national laws safeguarding fair competition. This 
includes in particular the provisions on unfair competition 
and antitrust laws.

Agreements with competitors on prices, terms of sale, 
quantity	restrictions,	sharing	territory	and	on	offers	in	pub-
lic tenders etc. are strictly prohibited.

Any other exchange of information that could limit fair 
competition must also be avoided. Contacts with competi-
tors should be kept to a minimum. Furthermore, at GF we 
do not discuss strategies with our competitors or exchange 
sensitive business or technical information with them. This 
is especially true at professional and industry association 
events.

Information with joint venture partners is only exchanged 
insofar as this is necessary to achieve the business purpose 
of the joint venture.

GF’s suppliers must comply with the rules of fair competi-
tion	as	well.	If	a	supplier	does	not	have	specific	policies	of	
its own satisfactory to GF, the supplier must recognize the 
specific	GF	Code	for	Business	Partners	as	binding.

The Corporate Policy on rules of conduct relating to com-
petition law provides additional information. In the case of 
doubt, the Corporate Legal Department should be contacted.

We do not coordinate our behavior or 
share our ideas with any competitors.“ ”

Example

You work in a GF sales organization.  
A customer invites you to a “Supplier 
Day”. On the agenda there is also an  
item “exchange of experiences”.

What to do 

You will not exchange information with the 
host (customer), nor with other guests 
(suppliers) about any price-relevant 
elements, quotas, production capacities, 
supply bottlenecks, discounts and the like, 
not in discussions, not in the plenum, not 
in small circles and not in personal or 
friendly conversations. If this cannot be 
avoided, leave the event.

!

?

Why this is important 

Any exchange with competitors about 
factors, purchase quantities and condi-
tions	that	influence	prices	in	whatever	
form is prohibited under antitrust law. To 
differentiate:	What	is	not	prohibited,	on	
the other hand, is the exchange about and 
agreement on purely technical parame-
ters (“standards”) within the framework of 
industry and trade associations, even if 
these are then to be generally observed.

✱
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k.  Conflicts of interest

A	conflict	of	interest	arises	whenever	one	makes	a	business	
decision and simultaneously has a personal interest. The 
personal	interest	may	also	be	for	the	benefit	of	a	friend	or	
related	person.	If	a	potential	conflict	of	interest	is	suspected	
in any case, the relevant manager is to be informed.

You	must	ensure	your	own	activities	do	not	conflict	with	the	
interests	of	GF.	Even	the	appearance	of	a	potential	conflict	of	
interest should be avoided.

j.  Insider trading

Insider	 information	 includes	 any	 confidential	 fact	 which,	 
if	 disclosed,	 could	 significantly	 affect	 the	 price	 of	 the	 
securities of Georg Fischer AG in a predictable manner.

Confidential	 information	may	 arise	 in	 circumstances	 such	
as the following:

 � 	Important	financial	information,	particularly	the	 
unpublished half-year and annual results;

 �  Larger acquisitions or divestment projects, including  
the establishment and dissolution of joint ventures;

 � 	The	conclusion	or	termination	of	significant	 
contracts;

 �  Litigation with a substantial amount in dispute;
 � 	Significant	changes	in	the	capital	or	management	 

structure.

Employees who are in possession of insider information 
are not permitted to trade in securities of Georg Fischer AG. 
Moreover, insider information must not be disclosed to third 
parties, including partners, spouses or family members. In-
sider	trading	is	a	criminal	offense	in	most	countries.

We do not engage in insider trading nor 
do we disclose insider information.“ ”

Q
Is	a	conflict	of	interest	always	bad?

A

Not	 if	 you	disclose	any	potential	conflict	of	 in-
terest and inform your superior before any 
decisions are being taken. Any subsequent 
decisions must be approved by your superior, 
preferably in writing.

Example 

A friend wants to invest money and 
considers buying GF shares. Through  
your job at GF, you know that the half-year 
results will be excellent. Once they are 
announced, the GF share price is likely  
to rise. You consider advising your friend 
to buy GF shares before the results are 
announced.

What to do

Do not give your friend a hint under any 
circumstances.

Why this is important

The information you know, which is not 
yet public, is insider knowledge that you 
must not share with anyone else under 
any circumstances. With the direct or 
indirect or indirect disclosure of this 
knowledge would you would be liable to 
prosecution.

!

?

✱
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Protecting the  
property of GF

Chapter 5

a.  Operational property

The	 facilities	 in	 the	 offices	 and	 factories	 of	GF	 have	 been	
provided to carry out daily work and must be handled care-
fully by employees.

Employees are not permitted to misuse the property of GF 
for personal purposes or to willfully damage or destroy the 
property.

Certain operational items, such as laptops and mobile 
phones, may be used by employees for private purposes in 
accordance with the provisions of the relevant GF Compa-
ny. The private use of mobile phones during working hours 
should be restricted to essential requirements and in line 
with local safety regulation. Special rules apply to the pri-
vate use of company cars.
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Q
A GF distributor is asking you as the responsi-
ble GF sales manager whether it would be pos-
sible to register a new trademark, combining GF 
with the distributor’s company name.

A

No, it is generally not allowed to register any 
trademarks that contain GF.

b.  Intellectual property

Intellectual property is the overarching term for patents, 
trademarks, copyrights, designs, trade secrets, samples, 
models and expertise and alike.

Since the intellectual property of GF is extremely valuable, 
all employees must take care to protect it. Before handing 
over intellectual property to third parties or making it avail-
able in any other way, appropriate agreements must be 
signed to safeguard the rights of GF.

Brands and trademarks containing or combining GF brands 
or trademarks may not be registered by a GF Company. GF 
brands and trademarks may only be licensed for use by 
third	parties	with	the	approval	of	the	Chief	Executive	Officer.

We protect the intellectual property of GF and others. All 
employees are required to report any suspected violations 
by suppliers, customers or other third parties to the GF Pat-
ent & Trademark department.
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b.  Data protection

GF takes the protection of personal data seriously. It com-
plies with the numerous laws and regulations which protect 
personal data and the privacy of individuals in the digital 
world. The personal data of GF’s employees, customers, 
suppliers and business partners is processed only to the ex-
tent necessary for the employment or business relationship 
respectively. GF is applying the GDPR-rules of the European 
Union on a world-wide basis, unless stricter rules apply in a 
specific	country	or	area.

a.  Confidential information

Confidential	information	includes,	without	limitation,	techni-
cal data about products and processes, marketing and sales 
strategies, internal purchasing price lists, customer data, 
non-public	 financial	 information,	 information	 about	 trans-
actions, civil or criminal cases, and all personal data.

All	 employees	 are	 required	 to	 keep	 confidential	 informa-
tion	in	a	secure	place.	Confidential	information	may	only	be	
made accessible to or shared with others to the extent that 
the	disclosure	of	such	confidential	information	is	absolute-
ly necessary to achieve the relevant business purpose. Any 
disclosure	of	confidential	 information	must	also	be	 justifi-
able	in	view	of	the	level	of	confidentiality	of	such	informa-
tion.	This	applies	in	equal	measure	to	the	confidential	infor-
mation entrusted to GF by third parties.

In	offices	with	several	workplaces,	employees	are	required	
to	 lock	 away	 all	 confidential	 documents	 and	 to	 lock	 their	
computers and other electronic devices whenever they 
leave their workplace.

Q
I want to create a “photo wall”, showing photo-
graphs of all my team members. Can I do this?

A

Photographs constitute personal data so you 
must obtain consent from all the individuals 
concerned before displaying their photographs. 
If any individual objects, their photo cannot be 
posted.

Handling of information, 
data and documents

Chapter 6

We protect the data entrusted to us by 
handling it properly, using it only for the 
intended and authorized purposes, and 
considering the full rights of the data 
subjects at all times.

“
”
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c.   Corporate digital responsibility 
and artificial intelligence

GF has a digital responsibility codex and insists on proce-
dures with highest digital ethics, in particular when devel-
oping, providing, using or applying automated processes 
with	artificial	intelligence	solutions.

d.  Document management

Document management refers to the creation, retention and 
destruction of documents.

At GF we accurately and fully document business transac-
tions. All business-related documents (including electronic 
files	and	microfilm)	are	retained	for	the	statutory	period.

After the statutory retention period, documents are de-
stroyed in accordance with the provisions of GF’s Corporate 
Directive on document retention. Any historically interesting 
documents should be submitted to the company archivist 
beforehand.

Under no circumstances should employees destroy docu-
ments that refer to imminent or ongoing litigation or inves-
tigative proceedings. In case of doubt, the Corporate Legal 
Department should be contacted.

The retention period for commercial 
documents at GF is 12 years.“ ”
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Communication,  
media contacts and  
use of social media

Chapter 7

Communication with the media, analysts, and investors is 
generally carried out by Corporate Communications and In-
vestor Relations. Enquires must always be forwarded to one 
of these two departments.

GF uses social media as one of many channels to commu-
nicate. Opening a new social media channel for GF requires 
both, the approval by the responsible communication / so-
cial	media	officer	of	the	respective	Division	and	the	approval	
of Corporate Communications.

As far as possible, GF informs its employees at the same 
time as the media and other stakeholders.

We	communicate	with	the	media	in	a	unified,	open	and	re-
spectful way. We do not provide any information regarding 
ongoing legal proceedings and do not comment on rumors.

When using social media, GF employees must be aware of 
their role and responsibility. As soon as a personal channel 
is displaying that someone is a GF employee, the posts will 
have a certain impact on GF. Posting, sharing or in any oth-
er way transmitting illegal, threatening, defamatory or any 
other	content	that	could	be	considered	a	criminal	offence,	or	
could damage the reputation of GF, its employees, custom-
ers, suppliers and/or other stakeholders, can lead to crimi-
nal investigations and/or disciplinary sanctions.

Q
Why can I not post any statements on social me-
dia in my spare time?

A

Every GF employee can post legal statements 
or other information on social media. However, 
one must be aware that illegal, threatening, de-
famatory or any other punishable content may 
not only lead to criminal prosecution, but also 
to disciplinary sanctions at GF as the excellent 
reputation of GF is at stake.



Misconduct / 
Whistleblowing /
GF Transparency Line

Employees are required to observe the ethical and moral 
principles set down in the GF Code of Conduct. Behavior in-
consistent with the GF Code of Conduct may be subject to 
disciplinary action taken within the framework of applicable 
laws and regulations, internal policies or the provisions of 
the employment contract.

Violations may be reported to the respective line managers 
or the Human Resources department. Employees as well as 
any third parties can report violations anonymously by us-
ing the Transparency Line whistleblower channel provided 
by a professional outside service provider that is available 

Chapter 8

24/7. Links can be found on GF‘s website as well as on  
GF‘s intranet. 

The	Corporate	Legal	Department	in	Schaffhausen	can	also	
be contacted directly by telephone (German, English, French 
or Italian) or in writing (any language) to the compliance 
email address compliance@georgfischer.com. 

E-Mails to the compliance address may also be submitted 
anonymously. The Corporate Legal Department will endeav-
or to protect the identity of the employee who reports vio-
lations.

Issues and wrongdoing that you do not want to address 
openly (e.g. discrimination, bullying, sexual assault, and 
any other kind of legal violations such as corruption, etc.) 
can	be	reported	securely	and	anonymously	via	a	confiden-
tial channel, the GF Transparency Line, available 24 hours 
a day, seven days a week in nine languages (German, En-
glish, Chinese, French, Italian, Portuguese, Romanian, 
Spanish and Turkish). If you would like to report a viola-
tion via the GF Transparency Line, please do the following: 

 � go to the Georg Fischer website, then
 � scroll to the bottom of the front page, and
 � click on „Whistleblowing“.

You will then be redirected completely anonymously and 
untraceably	 to	 the	 website	 of	 a	 certified	 external	 service	
provider, which operates completely outside and inde-
pendently of GF‘s IT and other GF infrastructure, exclusively 
on the secure server of this external service provider. The 
content of your report is transmitted in encrypted form to 
GF‘s	Corporate	Compliance	Office	 (CCO).	Only	 you	 and	 the	
CCO – no one else, including the service provider – has  

access to your report or could decrypt it. This guarantees 
that no one can determine your identity unless you disclose 
it yourself, which you can do but do not have to. Further, the 
GF	Transparency	Line	offers	you	the	option	of	setting	up	a	
secure mailbox for additional communication with the CCO. 
Only you can set up this secure mailbox. No one else. This 
secure mailbox allows you and the CCO to exchange infor-
mation and messages, protected from third party access, 
encrypted and untraceable.

GF Transparency Line 

25
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The	line	managers	are	the	first	point	of	contact	for	questions	
regarding the GF Code of Conduct. The Corporate Legal De-
partment, which can be contacted at code@georgfischer.com, 
would also be happy to provide additional information.

Do you have any questions about the Code of Conduct?
Send your question to: code@georgfischer.com

Questions about the  
GF Code of Conduct

Chapter 9
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The GF Code of Conduct was approved by the Executive 
Committee	on	13	December	2022	and	becomes	effective	on	
31 December 2022. It replaces the GF Code of Conduct dated 
1 August 2013.

Legal Department
Marc Lahusen
Phone: +41 52 631 21 85
marc.lahusen@georgfischer.com
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